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DAYTON
NEWS RELEASE
EXPERIMENTAL PROGRAM WIN-WIN FOR UD STUDENTS,
DAYTON CULTURAL AMENITIES
DAYTON, Ohio- There may be a slight disadvantage to students residing in an
intimate campus setting that offers a full range of living amenities from a local grocery store to
live theater. There's little incentive to leave campus.
While the situation speaks well for University of Dayton services, some UD and
community members were concerned students might miss developing a good habit- exploring
the arts, entertainment and other cultural opportunities in Dayton. So to bring students out to
the river, the Victoria Theatre Association, Human Race Theatre Co. and University offered
them Over the River- as well as exclusive performances of two other Loft Theatre productions.
The inaugural theater program, designed to foster in students a desire to regularly attend
arts events in the community, was orchestrated by faculty members and staff in the office of
student development at UD, and Kevin Moore, executive director of the Human Race. UD
purchased additional and exclusive performances of three productions from the Loft's 20012002 series, which coincided with UD's academic year, and offset expenses by charging
students a nominal fee of a few dollars per ticket for each performance.
Approximately 170 first-year students attended the UD-only performance of Over the

River and Through the Woods in September, with a similar attendance of humanities-base
students for Spinning into Butter in October. Murder and mayhem are on the bill for Feb. 5,
when Shakespeare scholars will attend an exclusive showing of Macbeth, opening to the public
Jan. 31 at the Loft.
Patrick Palermo, associate provost for faculty and academic affairs at UD, initiated the
effort. "I have a new motto: Downtown Dayton is part of the University of Dayton campus,"
Palermo said. "This partnership provided the means to accomplish several different goals
related to that motto.
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"One of those goals was to open up to our students the world of Dayton culture.
Dayton actually offers a wonderful variety of entertainment, cultural and social opportunities,
from music, dance and theater to baseball. The city is also very cosmopolitan, and a number of
students here in Dayton for the first time have come from places that don't afford the richness
and advantages of diversity that Dayton offers."
The Loft shows met a secondary program goal as well- helping students develop a
sense of cultural literacy in a way that is pertinent to the education they are getting at the
University. Thus, Joe DiPietro's Over the River- which chronicles a young man's struggle with
his decision to leave his family to make a life for himself - was particularly fitting for young
students away from home for the first time, said Palermo, who is head of the first-year
experience at UD.
Equally relevant were Spinning into Butter, a satirical and intense exploration of
America's liberal conscience when "racism rears its ugly head on a college campus," and

Macbeth, regarded by many to be Shakespeare's greatest tragedy, said Kevin Moore.
"I see a double benefit to this venture," Moore said. "These plays will challenge the
students and make them think, and that's a wonderful learning opportunity. And for our
benefit, we're excited to get young, fresh audiences to the theater. We're also building future
audiences, because this is an experience they'll take with them and want to seek out again."
Between near sell-outs for the first two performances and reports from students,
Palermo said the University's first attempt at getting students to experience and enjoy
downtown Dayton has been a success. He hopes to expand the project by forming partnerships
with other entertainment and cultural venues in the city.
"This isn't just about culture," Palermo said. "It's also about student interaction. If
we're going to change the culture of campus, we have to provide students a variety of
opportunities to socialize away from their front porches. Dayton provides those
opportunities."
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